
 

 

 

 

 
 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

The companies and organizations that effectively blend the personal and digital experience – both for 

consumers and employees – are those that enjoy the highest levels of satisfaction and loyalty. This session will 

explain why building and fostering human connection is key to establishing trust and maintaining competitive 

advantage. This presentation will lay a foundation for your organization to build a deeper connection with 

customers, including: 

 

 

 

 
 
 
 
 
 
 
 
This thought provoking session will challenge your thinking about what it means to be a bank today and outline 

tangible actions every financial institution can take to ensure that relevant, contextual and personalized 

engagement deepens human connection and demonstrates a commitment to improving the lives of customers. 
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Futurists tell us that every single 

technological change is now impacting 

humanity in a much deeper way.  

 

And while nearly every human being, 

regardless of culture or demographic 

cohort, desires a sense of connectedness; 

we find ourselves in a tech-enabled, 

hyper-connected world that can often feel 

less personal. 

deepening 

human connection 
in an increasingly digital world 

“companies that effectively blend the 

personal and digital experience enjoy the 

highest levels of satisfaction and loyalty” 
- Joe Sullivan 

• The Science of Human Connection: How and why our brains are wired for connection, 

what connection looks like for various demographic cohorts, how a bank can foster it and use it 
to deepen the trust relationship. 

• Best Practices: What successful companies, both inside and outside of banking are doing 

and how they are blending the personal and digital experiences, deepening human connection 
and driving bottom line results. 

• Differentiating your Institution: Move beyond the endless battles of product, pricing and 

features, and position your bank the things that matter most to your customers. 
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